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显示，截止到 2013 年 12 月，中国的网民数达 6.18 亿，2013 年中国网络购物用













































In recent years, with the rapid development of network and information 
technology, the online shopping is quietly emerging, with its convenient, fast, 
low-cost development in the field of E-Business. According to the thirty-third "China 
Internet Development Statistical Report" form China Internet Network Information 
Center (CNNIC), there are 618,000,000 netizens and 302,000,000 online shopping 
users until December 2013. 
As a new shopping mode, online shopping brings great convenience to the 
consumers. At the same time, due to its virtuality and openness, the buyers do not 
trade with the sellers face to face, thus it is hard to avoid disputes, which is a new 
challenge for the protection of consumers’ right. How to protect the online buyers’ 
right to the greatest extend, to increase the consumers’ confidence of online shopping, 
have become a key problems to further promote online shopping. 
In this paper, the protection of consumers’ right during online shopping is chosen 
as the research object. The concept, type and characteristic of online shopping are 
studied, and the consumers’ right to know, right of fair trade, right of security, right of 
claim and privacy are analyzed. The virtuality of online shopping, information 
asymmetry between buyers and sellers, and low level express service determine the 
difficulty of complaint and proof for consumers.  
On the basis of successful experience on consumers’ protection of online shopping 
in other developed countries (USA, Japan, Britain and Germany) and organization 
(EU, OECD, UNCITRAL and WTO) and practical cases, to study how to construct a 
harmonious online trade platform in our country. This paper’s suggestions targeted 
legislation, sellers, logistics distribution, dispute resolution mechanisms and 
administrative supervision and management mechanism five aspects. So as to form a 
mechanism of all-round, systematic, multi-channel protect to the network shopping 
consumer rights and interests. 
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中国互联网络信息中心（CNNIC）（China Internet Network Information 
Center）2014 年 1 月 16 日在京发布了第 33 次的《中国互联网络发展状况统计
报告》。报告内容显示[1]，截止以 2013 年 12 月，我国的网民人数达 6.18 亿，互
联网的普及率高达 45.8%，其中手机网民规模达 5 亿。2013 年，我国网购用户规
模达到 3.02 亿元，使用率高达 48.9%，与 2012 年相比增长了 6.0 个百分点。在
商务类应用中，网络团购市场的增长 为迅猛：2013 年团购用户数达 1.41 亿元，








































Consumer，B2C）、消费者与消费者(Consumer to Consumer，C2C)2 种类型；介
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